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TAKDIM

Dijital ¢ag, iletisim alaninda kokli degisimlere neden olmustur. Geleneksel
olanin yaninda yeni ortamlar, farkli anlatilarla ginliik hayatimiza girmistir. Bugun
yondesmenin de sonucunda yeni paradigmalar ortaya c¢ikmistir. Uluslararasi
Dijital Cagda lletisim Sempozyumu bu stirecin kendisini ve sonuglarini, kavram ve
uygulamalariyla disiplinlerarasi bir perspektifle tartismayr amaglamaktadir.

Uluslararas! Dijital Cagda lletisim Sempozyumu,18-19 Ekim 2018 tarihlerinde
Mersin Universitesi iletisim Fakiiltesi ev sahipliginde MEU lletisim Fakiiltesi,
iletisim  Arastirmalari  Dernegi  (ILAD) ile lletisim Fakiilteleri Dekanlar
Konseyi (ILDEK) isbirligi gercevesinde gerceklestirimektedir. Sempozyum,
akademisyenlerin, arastirmacilarin ve lisanststli 6grencilerin bir araya gelecedi,
farkli perspektiflerden yeni diisiincelerin ortaya konulacagl, bilgi ve arastirmalarin
paylasilacagi akademik bir tartisma ortami saglamay hedeflemektedir. ILDEK'in
geleneksel olarak gerceklestirmeyi hedefledigi Uluslararasi Dijital Cagda Iletisim
Sempozyumu’nun iletisim alanindaki akademisyenler icin sireklilik tagimasi
dilegiyle...

Prof. Senem DURUEL ERKILIG Prof. Dr. Aysel AZiZ
Mersin Universitesi lletisim Fakiiltesi Dekani ILAD & ILDEK Bagkani
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- FOREWORD

Digital age conduces radical changes in the field of communication. Besides
conventional ones, new mediums get involve in our daily lives with different
narrations. Today, new paradigms have emerged as a result of convergence.
International Symposium on Communication in The Digital Age aims to discuss this
process in interdisciplinary perspective together with its conceptual and practical
consequences.
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International Symposium on Communication in The Digital Age, hosted by Mersin
University Faculty of Communication, is being held on October 18-19, 2018

%

)
~. by collaboration of MEU Faculty of Communication, Communication Research
~ Association (ILAD), and Deans Council of Communication Faculties (ILDEK). The ’
‘\\OC symposium aims to provide an academic environment that scholars, researchers
‘ and postgraduate students come together; new ideas from different perspectives >
) are presented; studies and knowledge are shared. We hope that International
3 Symposium on Communication in The Digital Age (CIDA), intended to be held

traditionally by ILDEK, will gain continuity in the field of communication.
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CONSTRUCTED SOCIAL REALITY,

IDENTITY AND SOCIAL MEDIA: INSIGHTS FROM
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ULUSLARARASI DiJITAL CAGDA iLETiSiM SEMPOZYUMU

Platon’un Magarasindan Sanal Gerceklige Bakisin Degisen Parametreleri

Ars. Gor. Servet Can DONMEZ / Mersin Universitesi
Dr. Ogr. Uyesi Hakan ERKILIC / Mersin Universitesi

Magara duvarlarina ilk ¢izgiyi cizdigi glinden bugtine iletisim kurma ve duygularini ifade etmek igin farkli
araglar arayisinda olan insanoglu bu arayisinin bugiin geldigi noktada sanal gerceklik teknolojisi ile glindelik
hayatlarinda daha fazla karsilasmaya baslamistir. Sanal gerceklik teknolojisi kokenleri 1916 yilinda Albert
Pratt'in patentini aldigi giyilebilen periskopa kadar dayanan ve insanlarin minimum diizeyde fiziksel kontak
kurarak birbirleri ile iletisim halinde olduklari glinlimiizde yeni medya tanimi igerisinde degerlendirilebilecek
olan bir aragtir. Sanal gergeklik teknolojisi farkli disiplinlerin ve farkli bakis agilarinin ¢alisma alani olarak
arastirimaya devam edilmektedir. Bilgi ve enformasyona dayali olarak yasamlarini stirdiirmeye adapte
olmak igin gabalayan gliniimiiz toplumlarinda bilisim ve enformasyon teknolojilerinde yasanan bu hizli
degisim beraberinde bireylerin gerceklik ile olan baglarini zayiflatmakta yahut donustirmektedir. Giin
icerisinde zamaninin dnemli bir kismini 6nceki dénemlerde televizyon karsisinda gegiren insanlar, bugtin
yine zamaninin 6nemli bir kismini televizyon, tablet veya cep telefonu gibi farkli ekranlar karsisinda
gecirmektedir. Dolayisi ile mekan ve zamandan bagimsiz olarak teknolojiye adapte bir sekilde yasamini
strdirmeye calisan insanlar hentiz var olan yeni teknolojilere alisma asamasinda iken yeni bir teknolojinin
ortaya cikmas ile kafa karisikliklar icerisinde yonlerini bulmaya calismaktadir. Bu baglamda sanal
gerceklik teknolojisinin sinemanin tizerinden okumasi yapiimaya calisildiginda karsilasilan ilk baslik olarak
geleneksel sinemada yonetmenin bakis acisi ve istedi dogrultusunda yapilan gerceve ve gerceve igerisindeki
diizenlemeler karsimiza gikmaktadir. Geleneksel sinemanin bu 6zelligi karsisinda yonetmenin bakisi ve
kadrajindan bagimsiz olarak sanal gerceklik teknolojisinde izleyici 360 derece bir bakig 6zgurligtine sahiptir.
Bu durum sinemadaki bakis agisi ¢ekiminin de dtesinde yeni baglamlar olusturmaktadir. Sanal gergeklik
gozIigti ve 360 derece uygulamalari, bakani bir kamera goz haline getirir. Bu 6zgUrliik beraberinde icerigin
anlamlandiriimasi ve sahnenin 360 derece olarak butiinsel bir bakis acisi ile tasarlanmasi gerekliligini
dogurmaktadir. Geleneksel sinemada var olan kurgu teknikleri de yerini daha interaktif ve opsiyonel olan
farkli kurgu tekniklerine birak durumunda kalmaktadir. Dolayist ile geleneksel sinema igin gegerli olan anlati
yapisi ve kurgu tekniklerinin bu yeni teknoloji 6zelinde yeniden sekillenmesi ve déniismesi gerekmektedir.
Buradan hareketle bu ¢alismada “Ormanin Kitabi” filminden bir sahne ve o sahnenin 360 derece versiyonu
ile “Dunkirk” filminin 360 derece fragmani ve 2 boyutlu cekimleri karsilastirmali olarak bicemsel analize tabi
tutulacaktir. Boylece sinemanin temel kuramlari (pencere, gergeve, ayna) ile bakis teorisinin 360 derece
lizerinden nasil degisime ugradii elestirel bir okuma ile cozimlenecektir.

Anahtar Kelimeler: Sanal Gergeklik, anlati, sinema
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INTERNATIONAL SYMPOSIUM ON COMMUNICATION IN THE DIGITAL AGE

Changing Parameters of View from Plato’s Cave to Virtual Reality

Res. Asst. Servet Can DONMEZ / Mersin University
Asst. Prof. Dr. Hakan ERKILIC/ Mersin University

Being in search of different means to communicate and express their feelings today, the first line drawing
on the cave walls, mankind has begun to meet with virtual reality technology more and more in his daily life.
Virtual reality technology is a tool that can be evaluated within the definition of new media today, where the
origins of the virtual reality technology are based on the wearable periscope of Albert Pratt's patent in 1916
and people communicate with each other by establishing minimum physical contact.Virtual reality technology
continues to be explored as a field of study of different disciplines and different perspectives. This rapid
change in knowledge and information technology in today’s societies, which struggle to adapt to continue
their lives based on knowledge and information, is weakening or transforming the links between individuals
and reality. People who spend a significant part of their time during the day in front of television in the previous
periods still spend a significant part of their time in front of different screens such as television, tablet or mobile
phone. Therefore, people who try to maintain their lives in a technologically adhoc manner independently
of space and time are trying to find their direction in confusion with the emergence of a new technology
while they are still in the process of adapting to existing new technologies. In this context, when the virtual
reality technology is attempted to be read through the cinema, the frame and window arrangements in the
direction of the director’s point of view and request in the traditional cinema as the first title encountered are
antagonistic. In view of this characteristic of traditional cinema, the viewer has 360 degree freedom of view in
virtual reality technology, regardless of the director’s view and frame. This creates new contexts beyond the
point of view in cinema. Virtual reality glasses and 360 degree applications make a minister a camera eye.
This freedom has to make sense of the contents and it is necessary to design the scene with a 360 degree
view. Editing techniques existing in traditional cinema also have to leave their place to more interactive and
optional different editing techniques. Therefore, narrative structure and editing techniques which are valid for
traditional cinema need to be reshaped and transformed in this new technology. In this study, a scene from
the movie “Jungle Book” and a 360-degree version of that scene and 360-degree trailer and 2D shootings
of “Dunkirk” movie will be subject to comparative stylistic analysis. Thus, the basic theories of the cinema
(window, frame, mirror) will be analyzed with a critical reading how the view theory changes through 360
degrees.

Keywords: Virtual Reality, storytelling, cinema
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